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1. Role summary 
Job title   Communications and Marketing Manager  

Reporting to   Fundraising and Communications Director 

Salary   c. £32,000 - £35,000 FTE dependant on experience (Grade 3) 

Hours    37.5 hours per week, full-time 

Part-time working (min. 3 days p/w) will be considered for more 
experienced applicants. 

Contract   Permanent  

Location  Hybrid working. 2-3 days in an Access Sport office/ attending 
meetings. 2-3 days homeworking. This role will be based out of 
one of our London, Bristol or Manchester offices.  

2.  About Access Sport 
Access Sport is a national charity with a vision that no one should be excluded from 
the transformational benefits of community sport. We are on a mission to make 
inclusion the norm in community sport by tackling the access barriers faced by 
disadvantaged and disabled children and young people.  

We do this by training, equipping, and supporting community sports clubs, 
organisations, and volunteers to provide inclusive programmes, unleashing their 
potential to transform the lives of underserved young people in their local 
communities. 

This work is either place based (Changing Places) or sport focussed (Changing 
Sports). All the clubs we support are invited to join our Inclusive Club Network. We 
then use the expertise gained through this work to effect System Change. 

In 2021/22 Access Sport engaged over 8,000 disadvantaged and disabled young 
people, with a strong representation from ethnically diverse communities, girls, and 
previously inactive young people.  

A copy of our 2022-2027 growth strategy, Stand for Inclusion, which provides 
further details about our work and future development plans can be found here on 
our website. 
 
A number of videos showcasing our work can be found on our YouTube channel. 
These include a recent multi-sport festival in Bristol, a new bike park in Manchester 
and our Flyerz Hockey programme activity during Covid.  

https://www.accesssport.org.uk/News/stand-for-inclusion-news
https://www.accesssport.org.uk/
https://www.youtube.com/channel/UCElPJbS45GNc1bvb_WMNJFw
https://www.youtube.com/watch?v=-wxZV9UpTXY&t=8s
https://www.youtube.com/watch?v=h5Rwnsn3El8&t=11s
https://www.youtube.com/watch?v=eK6iMGB3gCA
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3.  Role purpose 

Summary 

As part of our new strategy, we aim to grow our income significantly over the next 
five years and as part of this, we have created a new role in our Fundraising and 
Communications Team. This role is key to driving our communications to increase 
reach, awareness and fundraising.   
 
Our new strategy and brand is focused on supporting disadvantaged and disabled 
children and we want to be able to tell the stories of these young people and their 
families through their eyes and from their point of view. Only they can communicate 
the transformational benefits of community sport, and this role will facilitate that. 
 
This new role has an initial focus on setting up the organisation to deliver strong and 
aligned communications working closely with the Brand Communications Manager 
and Fundraising and Communications Director. This will include developing 
relationships across the organisation, fundraising, planning, marketing, social media, 
working with our pro bono PR agency and telling the impactful story of why Access 
Sport’s work is so vital to the children and young people we support.  
 

Responsibilities 

Deliver our strategy 
 

• Responsible for the communication of key messages that are externally facing 
for Access Sport, delivering on the strategic communications outcomes. 

• Understand audiences and what their communications needs are. 
• Work closely with the Brand Communications Manager on Access Sports 

communication style and manage the briefs and requests from across the 
organisation. 

• Develop a rolling yearly communications and marketing planner that gives an 
overview of the whole organisations work. Develop key moments in the year 
where Access Sport will stand out with our communications. 

• Work to develop our brand and draw out key stories and statistics to deliver 
powerful communications messages. 

• Recruit fundraisers for social fundraising, maximising our individual 
fundraising channels (mainly challenge events).  

• Create other innovative ways that Access Sport could fundraise digitally, 
testing and learning.  

• Monitor and measure the impact of the marketing and communications 
activity. Produce regular reports and data and adapt our strategy in response 
to the findings. 
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• Support on the creation and delivery of our Sporting Ambassador 
programme. 

 
Manage channels 

• Centrally oversee all social media channels with delivery support from the 
Delivery Teams and placement students. 

• Proactively interact with online communities across all platforms engaging in 
two-way dialogue.  

• Feed into the design and development of the Access Sport website which is 
managed by the Brand Manager. 

• Support and train colleagues from across the charity on the use of channels. 
And audiences. 

• Market our activities and fundraising campaigns to the appropriate audiences 
using channels chosen to create maximum reach and conversion. 

• Recruiting fundraisers from a variety of channels. 
 
Creating content 
 

• Write, and create content for digital and hard copy use to engage a range of 
audiences. 

• Work across the organisation to gather real life stories for a variety of 
reasons including our news, reporting and for events. 

• Be innovative in our story telling and style. 
• Write, edit and proofread editorial, marketing and fundraising materials. 
• Create content for press and work closely with our PR partner. 
• Create content to recruit social fundraisers, testing and learning. 

 
Other areas  
 

• Create and coordinate internal communications ensuring messages reach all 
staff and employees and volunteers are kept informed and motivated by the 
cause.  

• Using Access Sport systems to keep funder records and account plans up to 
date. 

• Maintain accurate financial records and budgets. 
• Keep application and reporting pipeline up-to-date and accurate. 
• Support the Access Sport Fundraising Team as required to implement our 

Fundraising Strategy and support with the development and implementation 
of systems and procedures. 

• The postholder will be expected to carry out all duties in line with Access Sport 
policies and procedures and be prepared to undertake additional reasonable 
duties, as required. 
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4. Person specification 

Skills/ experience 

• Proven experience of delivering communications and marketing plans.  
• Experience of working with a variety of stakeholders and agencies. 
• Experience of managing a wide range of communications channels. 
• A track record of delivering impactful written and video content. 
• Experience of supporting and training colleagues to deliver communications 

needs. 
• Experience of recruiting fundraisers for social fundraising or individual giving. 
• Excellent Microsoft Office skills, particularly PowerPoint. 

 

Personal attributes 

• Strong attention to detail, and an excellent communicator. 
• Ability to project manage a series of on-going activities, handling several tasks 

simultaneously. 
• Enthusiasm, energy and willingness to meet challenging demands and work to 

deadlines. 
• Superb written and oral communication skills  
• Ambitious and self-motivated and able to use initiative. 
• A collaborative team player with an ability to motivate colleagues. 
• A passion for Access Sport’s cause and commitment to diversity and inclusion. 
• Innovative and able to adapt to emerging challenges and opportunities. 
• An understanding of how communications and marketing feeds into 

fundraising. 

Flexibility 

In order to work effectively in a changing environment, flexibility is required from the 
post-holder. Any other tasks that may be requested will be at the same level of 
responsibility and terms and conditions of employment. The role will require some 
travel for partner meetings, conferences and to different Access Sport offices, as 
well as occasional unsocial hours including evenings and weekends. 

Equal opportunities 

We welcome and encourage applications from people of all backgrounds. Access 
Sport is committed to creating an inclusive culture, through fostering a diverse 
workforce where everyone feels like they belong, differences are valued, and 
everyone can reach their potential. We are actively seeking to diversify and to create 
a workplace that is welcoming for all, ensuring that our workforce is representative 
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of wider society and the communities we support. We have made a positive 
commitment to employing disabled people and offer disabled applicants the option 
of requesting that their application is considered under the terms of our Guaranteed 
Interview Scheme (GIS). If you wish to apply under our GIS, please indicate this in your 
cover email. For more information, please visit our Join the Team page. 

Background checks 

As this role may, at times, involve working in a regulated environment with young 
people, any offer will be conditional to satisfactory background checks which 
includes a criminal record check with the Disclosure and Barring Service and two 
references. 

5.  Staff benefits 
Access Sport is an exciting and dynamic place to work. We pride ourselves on being a 
close-knit and well supported team with a clear sense of purpose, delivering real 
impact. Inclusion is at the heart of everything we do.  

We are committed to supporting the development of our team members and, should 
you wish, there are opportunities for team members to get involved in different 
aspects of the charity, from the delivery of our programmes on the ground, to 
fundraising, events and advocacy.  

Staff benefits include: 

• Employee Assistance Programme - Access to a 24/7 confidential helpline, 
counselling services and online information. 

• Annual leave - 25 days annual leave (plus bank holidays and time off between 
Christmas and New Year), after two years of continuous service this increases 
to 26 days and after five years to 28 days. 

• Healthy Living and Wellbeing Employer - We welcome staff to embed regular 
exercise into their daily work lives and have monthly ‘Wellbeing Wednesday’ 
activities and team away days. 

• Flexible working and family-friendly - Hybrid and flexible working 
arrangements which are family-friendly and provide flexibility around caring 
responsibilities. 

• Cycle to Work scheme - Cycle to work scheme, saving up to 39% off a new bike 
and accessories. 

• Group Life Assurance for all current staff on payroll. 
• Pension - Access to the Government Opt-In workplace pension scheme. 

 

 

https://www.accesssport.org.uk/join-the-team
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6.  How to apply 
The closing date for applications is 5pm Wednesday 12th April 2023. 

To apply, please email careers@accesssport.org.uk and attach: 

• A copy of your CV. 
• A covering letter that explains why you would like the role and demonstrates that 

you have the required skills, experience and personal attributes (no longer than 2 
pages). Alternative formats are also welcomed e.g. video or audio. 

• A completed Equal Opportunities Monitoring Form, which can be found here: 
www.accesssport.org.uk/join-the-team. 

Candidates who have been shortlisted for interview will be notified by 5pm on Friday 
14th April 2023. First interviews are currently due to take place w/c 17th  April 2023. 

If you have any questions or would like to have an informal discussion about the role 
please email tom.dixon@accesssport.org.uk or call 020 7993 9883. 

Data protection  

Access Sport CIO will only process and store your personal information (this means 
any information that identifies or could identify you) for the purposes of recruitment, 
after which it will be securely disposed. 

mailto:careers@accesssport.org.uk
http://www.accesssport.org.uk/join-the-team
mailto:tom.dixon@accesssport.org.uk

